
Metaverse
Potential and current use
 cases in Insurance

SOME MARKET PLAYERS HAVE ALREADY 
TAKEN A STRIDE

AXA France is building a virtual 
agency setup

YuLife, created a life 
insurance metaverse

State Farm designed  (POC) to 
quote a new small business 

insurance policy

Allianz is using Augmented reality 
capability to increase customer 

awareness about perils

Hubb,  first metaverse-ready 
insurance broker

Heungkuk opened a 'virtual 
counselling window' in the 
Metaverse

Uno Re is partnering with gaming 
ecosystems and has come up with 
NFT insurance

Desjardins is using Mobile AR app 
to sensitize customers and explain 
their retirement goals & plans 
when users choose specific options

HOW METAVERSE WOULD SHAPE 
THE INSURANCE BUSINESS

Transformations of today

Meta 
branding

Meta 
servicing

Policy Purchase in the 
Insurance Advisor Hub

Meta FNOL and 
Digital Twins

Risk simulation 
through meta data 

Insurance of AR / 
VR headsets

Infra insurance for running 
metaverse

NFT and digital 
meta-assets insurance

Preventive insurance 
through meta wellness

Embedded insurance in non-insurance 
meta world assets

Worker’s compensation or Liability 
coverages / claims prevention 

through AR / VR headsets usage

Meta identity 
theft insurance

Meta insurance 
pool (P2P)

Innovations for tomorrow

Evolution of 
Metaverse 

New business 
model

New product 
category

Operational 
excellence

Improved CX Early-stage brand  
awareness

Benefits:

ENTRY STAGE METAVERSE USE 
CASES BEING ADOPTED BY THE 
INDUSTRY

VIRTUAL ONBOARDING, EMPLOYEE 
ENGAGEMENT, AGENCY TRAINING
New hires shall be able to experience their 
onboarding process in a virtual environment, to 
improve employee engagement and productivity in 
an efficient way. This can also be used for agent 
training.

Internal employee  
focused
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IMMERSIVE FINANCIAL WELLNESS/-
INSURANCE ADVISORY TOOL
Highly efficient VR tool for enabling agents 
to advise customers for their 
insurance/financial needs, along with 
immersive visualizations such as illustration 
comparison. 

External stakeholder 
focused
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CORPORATE LOYALTY BASED 
ON NFTS
Use of sophisticated smart contracts to create 
dynamic NFTs that unlock rewards throughout  
customers’ lifetime (e.g., VIP access to Metaverse 
events for customers with timely payment of 
premiums).

Loyalty & customer 
engagement focused

VIRTUAL EVENT(S) AROUND CLIENT 
SPONSORED ACTIVITIES 
Engage and interact with existing and future 
customers in specific markets to showcase products 
and assistance offerings, to push customer loyalty 
and strengthen brand awareness.

Branding & marketing 
focused
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